AMAZON/APPLE/GOOGLE/MIC
TENCENT/FACEBOOK/VISA/ALI
MCDONALD’'S/MASTERCARD/
NVIDIA/VERIZON/AT&T/IBM/P.
COCA-COLA/NIKE/INSTAGRA

KANTAR BRANDZ

THE HOME DEPOT/SAP/ACCEN

ORACLE/STARBUCKS/W.
XFINITY/MARLBORO/DI
TEXAS INSTRUMENTS
QUALCOMM/SPECT
CHANEL/CISCO/S
TIKTOK/DEUTSC
L'OREAL PARIS/

LOUIS VUITTON/UPS/INTEL/N
LZOOM/INTUIT/
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MOST VALUABLE
GLOBAL BRANDS
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Reklamen gor nytta i vardet pa de

globalt starkaste varumarkena har
natt nya rekordnivaer 2020
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5.3 BI LLION DATA_ KANTAR BRANDZ
3.9 MILLION "
18,500

512 CATEGORIES

51 MARKETS THE LARGEST
BRAND BUILDING PLATFORM
IN THE WORLD.

KANTAR BRANDZ
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Starka varumarken ar
mer motstandskraftiga
och aterhamtar sig
snabbare ur en kris

Strong brands generate superior shareholder returns

Kantar BrandZ™ Portfolios vs S&P 500 vs MSC| World Index (Apr 2006 - Apr 2021)
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Source: Kantor BrardZ, Bloambeng and 587 Capital MGt

POWERFUL BRANDS
{ 463% TOP 10 PORTFOLIO

STRONG BRANDS
4"';“' 363% PORTFOLIO
/

m . 224% swesoo
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Recovery rate:

% weekly recovery, based on # weeks to regain pre-Covid-19
peak value after lowest point (March 2020)

6.7%

3.4%

3.0% % per week
recovery
MSCI S&P 500 STRONG BRANDS
World Index Index Portfolio

Explosive growth:

Additional value growth from pre-COVID-1? peak in
February 2020 to April 2021 (as % of value in April 2006)

134.8%

62.1%
37.2%
MSCI S&P 500 STRONG BRANDS
World Index Index Portfolio
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En ofattbar vardedkning med
teknologi som vaxtkraft

+42°% =2100 000 000 000 USD

Varldens topp 100 hogst varderade
varumdrken har under aret vdéxt sig
allt starkare och 6kat i varde med hela
42 procent.

Den accelererande tillvéxten visar att den
globala ekonomin har haft en snabb
dterhdmtningskraft efter pandemin ddr
de starkaste varumdérkena har véxt sig allt
starkare.

KANTAR BRANDZ 4



US AND CHINESE

BRANDS NOW
ACCOUNT FOR

88%

OF THE TOP 100'S

TOTAL VALUE

US BRANDS GREW
FASTEST IN 2021

20

BRANDS
WITH AVERAGE

INCREASE IN
BRAND VALUE

CHINESE BRANDS NOW
OUTNUMBER EUROPEAN
BRANDS IN THE TOP 100

18

BRANDS
WITH AVERAGE

INCREASE IN
BRAND VALUE

KANTAR BRANDZ 2021 .00 s,

BLE
ANDS



The Great Acceleration

BRAND?Z visar att det de varumadrken
som har vaxt som starkast har tva
gemensamma strategier

-de visar vagen i DIGITAL OCH
TEKNOLOGISK TRANSFORMATION

—-de tar ett ledande ansvar i
HALLBARHETSFRAGOR

oresponsibility is three times more
important to reputation than a decade agoo

KANTAR BRANDZ 6
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